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SCOTTISH WIDOWS BANK TO MAKE TV DEBUT

Scottish Widows Bank is to launch its first ever TV advertising campaign on May 7. The
campaign will showcase the Bank’s Instant Transfer Savings Account. This follows on from the
decision made by Scottish Widows in January to feature products in their TV advertising for the

first time in 20 years.

Richard Clark, head of product development and marketing at Scottish Widows Bank, said:
“Scottish Widows Bank has gone from strength to strength in the 12 years it has been
operating. We have grown from an original team of 18 people to a thriving business of nearly

400, delivering year-on-year growth during that time.

“Our marketing strategy is central to our growth strategy, and our first venture into TV

advertising underlines our ambitions.”

The first Scottish Widows campaign to feature the ‘Widow’ as a living logo appeared in 1986,
and was a radical departure in financial services advertising at the time. The first product-
focused adverts appeared in January of this year and the new campaign for Scottish Widows

Bank marks another significant development in the evolution of the brand marketing strategy.

Mike Hoban, customer & brand marketing director at Scottish Widows, comments: “Scottish
Widows Bank has consistently performed well and, as a key component to our continuing

success, we are extending our marketing for the bank to TV for the first time.”

“The Scottish Widows brand represents strength, trust and integrity, all of which can be directly
applied to Scottish Widows Bank. This campaign marks a progression in the marketing strategy

for the Scottish Widows Group.”

The ads will be based on the same creative treatment seen in the recent Scottish Widows group

campaign, and will feature the iconic cloaked Widow, played by Hayley Hunt.
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The TV advertising campaign breaks on 7 May 2007 and will run for four weeks. Media buying
was handled by Zed Media.

Ends

Notes to Editors

Key features of Instant Transfer Savings Account:

e  Minimum balance only £100.

e For new customers, a bonus of 0.75% on the interest rate will be available for the first six months.

e Free transfer of money to main current account.

e A choice of interest payment periods of either 1, 3, 6 or 12 months.

e Rates are variable and tiered (the more you have in your account the higher the interest rate).

e Full details of interest rates can also be obtained 24 hours a day, on our Interest Information Line — 0870 845
0829.

For further information, please contact:

Paul Ferguson Richard Clark

Press Officer Head of Product Development and Marketing
Scottish Widows Scottish Widows Bank

Tel. 0131 655 6818 Tel. 0131 655 6818

Email: paul.ferquson@scottishwidows.co.uk

Scottish Widows news releases appear on our website at www.scottishwidows.co.uk/mediacentre

YOUR HOME IS AT RISK IF YOU DO NOT KEEP UP REPAYMENTS ON A MORTGAGE OR OTHER LOAN SECURED ON IT.
Scottish Widows Bank plc, Company Number 154554, Registered in Scotland having its Registered Office at: PO Box 12757, 67 Morrison Street, Edinburgh EH3
8YJ. Scottish Widows Bank acts as an Introducer only to the Scottish Widows and Lloyds TSB Marketing Group, members of which are authorised and regulated
by the Financial Services Authority, (FSA Reg.N0.191517).



